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In the article is analysis some psychological particulars of the 
formation motor-power abilities in the conditions various expanse 
characteristics. As we know, that unnatural various are reaching the kind 
of action end let doing in that basis the effective motion coordination.
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МОВЛЕННЄВОГО ВПЛИВУ В ТЕКСТАХ 
ЕТИЧНИХ КОДЕКСІВ
Ñòàòòÿ ïðèñâÿ÷åíà äîñë³äæåííþ ñïåöèô³êè ïðèõîâàíîãî ìîâëåí-
íºâîãî âïëèâó àäðåñàíòà òåêñòó åòè÷íîãî êîäåêñó, ÿêèé çàðàäè äîñÿã-
íåííÿ âëàñíî¿ ìåòè âäàºòüñÿ äî çä³éñíåííÿ ìàí³ïóëÿòèâíèõ ä³é. Âñòà-
íîâëåíî, ùî âèêîðèñòàííÿ àäðåñàíòîì êîäåêñó åêñïðåñèâíèõ çàñîá³â 
íàäàþòü òåêñòàì åòè÷íèõ êîäåêñ³â åìîö³éíî¿ çàáàðâëåíîñò³ ðåêëàìíîãî 
äèñêóðñó, à òàêîæ äåêëàðàö³ÿ àäðåñàíòîì ïðèíöèï³â ³ íîðì ä³ëîâî¿ 
åòè÷íî¿ ïîâåä³íêè íàáóâàº â äåÿêèõ êîäåêñàõ ðèñ ìàí³ïóëÿòèâíèõ ä³é.
Êëþ÷îâ³ ñëîâà: åòè÷íèé êîäåêñ, ìàí³ïóëÿö³ÿ, ðåêëàìíèé äèñêóðñ, 
åêñïðåñèâí³ çàñîáè, àäðåñàíò, àäðåñàò
Ñòàòüÿ ïîñâÿùåíà èññëåäîâàíèþ ñïåöèôèêè ñêðûòîãî ÿçûêîâîãî 
âëèÿíèÿ àäðåñàíòà òåêñòà ýòè÷åñêîãî êîäåêñà, êîòîðûé ðàäè äîñòèæå-
íèÿ ñâîåé öåëè ïðèáåãàåò ê ñîâåðøåíèþ ìàíèïóëÿöèîííûõ äåéñòâèé. 
Óñòàíîâëåíî, ÷òî èñïîëüçîâàíèå àäðåñàíòîì êîäåêñà ýêñïðåññèâíûõ 
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ñðåäñòâ ïðèäàåò òåêñòàì ýòè÷åñêèõ êîäåêñîâ ýìîöèîíàëüíóþ îêðàñêó 
ðåêëàìíîãî äèñêóðñà, à òàêæå äåêëàðèðîâàíèå àäðåñàíòîì ïðèíöèïîâ 
è íîðì äåëîâîãî ýòè÷åñêîãî ïîâåäåíèÿ ïðèîáðåòàåò â íåêîòîðûõ êîäåê-
ñàõ ÷åðò ìàíèïóëÿöèîííûõ äåéñòâèé.
Êëþ÷åâûå ñëîâà: ýòè÷åñêèé êîäåêñ, ìàíèïóëÿöèÿ, ðåêëàìíûé 
äèñêóðñ, ýêñïðåññèâíûå ñðåäñòâà, àäðåñàíò, àäðåñàò
Ó äîáó ãëîáàë³çàö³¿ çíàííÿ ³ äîòðèìàííÿ ì³æíàðîäíèõ ñòàí-
äàðò³â ä³ëîâî¿ åòè÷íî¿ ïîâåä³íêè íàáóâàþòü äåäàë³ á³ëüøîãî çíà-
÷åííÿ. Åòèêà ä³ëîâîãî ñï³ëêóâàííÿ ìàº íîðìàòèâíèé õàðàêòåð, 
¿¿ ãîëîâíèì ïðèçíà÷åííÿì º ðåãóëþâàííÿ ïîâåä³íêè ñóá’ºêò³â 
ä³ëîâî¿ êîìóí³êàö³¿ òà îá´ðóíòóâàííÿ ö³ííîñòåé ³ ïð³îðèòåò³â 
êîðïîðàòèâíî¿ ìîðàë³. Äëÿ ñòâîðåííÿ îïòèìàëüíèõ óìîâ ñâîº¿ 
ä³ÿëüíîñò³ á³çíåñ-êîìïàí³¿ ðîçðîáëÿþòü ñèñòåìó ïðàâèë ä³ëîâî¿ 
ïîâåä³íêè, âèêëàäåíî¿ â åòè÷íèõ êîäåêñàõ. Åòè÷íèé êîäåêñ – öå 
íîðìàòèâíèé òåêñò ç ä³ëîâî¿ êîðïîðàòèâíî¿ åòèêè, îäèí ³ç çàñî-
á³â ðåãóëþâàííÿ ïîâåä³íêè àäðåñàòà ó âèðîáíè÷³é ñôåð³, äå ó÷àñ-
íèêè êîìóí³êàö³¿ âñòàíîâëþþòü ³ ðîçâèâàþòü ä³ëîâ³ â³äíîñèíè 
íà îñíîâ³ êîíâåíö³îíàëüíî çàòâåðäæåíèõ åòè÷íèõ íîðì. Áóäó÷è 
îô³ö³éíèì äîêóìåíòîì á³çíåñ-êîìïàí³¿, åòè÷íèé êîäåêñ ïîñòóëþº 
êîðïîðàòèâí³ ïðèíöèïè, ïðàâèëà åòè÷íî¿ ïîâåä³íêè ùîäî â³äïî-
â³äàëüíîñò³ ïåðåä ïðàö³âíèêàìè, àêö³îíåðàìè, ñïîæèâà÷àìè, íà-
âêîëèøí³ì ñåðåäîâèùåì òà ùîäî ³íøèõ ñóñï³ëüíèõ ïèòàíü.
Ïðîöåñ ðîçïîâñþäæåííÿ àäðåñàíòîì òåêñòó åòè÷íîãî êîäåêñó 
ä³ëîâèõ íîðì òà ïðèíöèï³â, óñòàíîâîê òà çíàíü ÷àñòî ñóïðîâîäæó-
ºòüñÿ ìàí³ïóëÿòèâíèìè ä³ÿìè. Ìàí³ïóëÿö³ÿ – öå ð³çíîâèä ïðèõî-
âàíîãî ìîâëåííºâîãî âïëèâó, ñïðÿìîâàíîãî íà äîñÿãíåííÿ âëàñíî¿ 
ìåòè ñóá’ºêòà âïëèâó, ÿêà íå çá³ãàºòüñÿ ³ç íàì³ðàìè ÷è ñóïåðå÷àòü 
áàæàííÿì òà ³íòåðåñàì îá’ºêòà âïëèâó; âîäíî÷àñ â³äáóâàºòüñÿ íåó-
ñâ³äîìëåíèé ç áîêó ñóá’ºêòà êîíòðîëü íàä ñâ³äîì³ñòþ îá’ºêòà çà äî-
ïîìîãîþ ñïîòâîðåíîãî, íåîá’ºêòèâíîãî íàäàííÿ ³íôîðìàö³¿, çàô³ê-
ñîâàíî¿ â òåêñò³ [10, ñ. 6]. Ó ñèñòåì³ ìàí³ïóëÿòèâíèõ çàñîá³â ñë³ä 
ðîçð³çíÿòè ïðèõîâàíèé âïëèâ òà ìàí³ïóëÿòèâíó ä³þ. Ìàí³ïóëÿö³ÿ 
ñïðÿìîâàíà íà äîñÿãíåííÿ âëàñíî¿ êîðèñò³, ÿêà ìîæå çàâäàòè øêî-
äè îá’ºêòó ìàí³ïóëÿòèâíèõ ä³é; âîäíî÷àñ ïðèõîâàíèé âïëèâ ìàº 
ìåòó äîïîìîãòè àäðåñàòó. Ìåòà ñòàòò³ ïîëÿãàº â àíàë³ç³ ïðèõîâàíî-
ãî ìîâëåííºâîãî âïëèâó àäðåñàíòà åòè÷íîãî êîäåêñó, ÿêèé çàðàäè 
äîñÿãíåííÿ âëàñíî¿ ìåòè âäàºòüñÿ äî çä³éñíåííÿ ìàí³ïóëÿòèâíèõ 
ä³é. Âèÿâëåííÿ ïðèõîâàíîãî âïëèâó ïîòðåáóº îêðåìîãî äîñë³äæåí-
íÿ, ùî º íàðàç³ àêòóàëüíèì íàïðÿìêîì ïîä³áíèõ ðîçâ³äîê.
²ñíóº äåê³ëüêà âèä³â ìàí³ïóëÿö³¿: ìàí³ïóëÿö³ÿ ïîòðåáàìè 
(âèêîðèñòàííÿ áàæàíü, ³íòåðåñ³â ïàðòíåðà); «äóõîâíà» ìàí³ïó-
ëÿö³ÿ (ôîðìóâàííÿ ó ëþäèíè ïåâíèõ ³äåàë³â òà ö³ííîñòåé); ³í-
òåëåêòóàëüíà ìàí³ïóëÿö³ÿ (íàâ’ÿçóâàííÿ ëþäèí³ äóìîê, òî÷îê 
çîðó); ìàí³ïóëÿö³ÿ ïî÷óòòÿìè (âèêîðèñòàííÿ åìîö³é ïàðòíåðà); 
ñèìâîë³÷íà ìàí³ïóëÿö³ÿ (ôîðìóâàííÿ ñò³éêî¿ ðåàêö³¿ ëþäèíè íà 
ïåâí³ ñèìâîëè) [1, ñ. 98]. Ïðèòàìàííà åòè÷íèì êîäåêñàì «äóõî-
âíà» ìàí³ïóëÿö³ÿ çì³íþº ö³íí³ñíå ñòàâëåííÿ ëþäèíè äî ñâ³òó, 
äî ³íøèõ ëþäåé ³ äî ñàìî¿ ñåáå.
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Âîäíî÷àñ âèîêðåìëþþòü äâà âèäè ìàí³ïóëÿòèâíèõ ä³é: 1) ñè-
òóàö³¿, êîëè ëþäèíà º îá’ºêòîì âïëèâó êîëåêòèâíèõ ñîö³àëüíèõ 
ñóá’ºêò³â (ñóñï³ëüíèõ, ïîë³òè÷íèõ, ô³íàíñîâî-åêîíîì³÷íèõ, êî-
ìåðö³éíèõ òîùî), ÿê³ çàñòîñîâóþòü êîìïëåêñí³ òåõíîëîã³¿ ïñè-
õîëîã³÷íîãî ïðèìóñó (âçàºìîä³ÿ «ãðóïà âïëèâó»  »ëþäèíà»), 
â³äïîâ³äíî äî öüîãî â³äáóâàºòüñÿ ìàí³ïóëÿö³ÿ ñóñï³ëüíîþ äóì-
êîþ/ñâ³äîì³ñòþ; 2) ñèòóàö³¿, êîëè ëþäèíà ñòàº îá’ºêòîì âïëèâó 
òà âèêîðèñòàííÿ ïðèõîâàíîãî ïñèõîëîã³÷íîãî ïðèìóñó íà ì³æ-
îñîáèñò³ñíîìó ð³âí³ â ïîâñÿêäåííîìó æèòò³ (âçàºìîä³ÿ «ëþäè-
íà»  »ëþäèíà»), òîáòî éäåòüñÿ ïðî ì³æîñîáèñò³ñíó ìàí³ïóëÿ-
ö³þ àáî ìàí³ïóëÿö³þ ³íäèâ³äóàëüíîþ ñâ³äîì³ñòþ [10, ñ. 7].
Åòè÷í³ êîäåêñè õàðàêòåðèçóþòüñÿ ìàí³ïóëÿòèâíèìè ä³ÿìè 
ïåðøîãî âèäó, êîëè ëþäèíà âèñòóïàº îá’ºêòîì âïëèâó êîëåêòèâ-
íèõ ñîö³àëüíèõ ñóá’ºêò³â (ó íàøîìó âèïàäêó – êåð³âíèöòâà á³çíåñ-
êîìïàí³é). Íàéá³ëüø ñóòòºâ³ îñîáëèâîñò³ äîñë³äæåíèõ ìàí³ïóëÿòèâ-
íèõ ä³é â³äîáðàæàþòüñÿ â òåêñòàõ åòè÷íèõ êîäåêñ³â ó äâîõ ðàêóðñàõ.
1. Âñòàíîâëþþ÷è ö³ííîñò³, íîðìè òà ïðàâèëà åòè÷íî¿ ïîâå-
ä³íêè, àäðåñàíò êîäåêñó ó òàêèé ñïîñ³á ôîðìóº ñòàâëåííÿ 
àäðåñàòà äî ïðîöåñ³â ä³ëîâî¿ êîìóí³êàö³¿ òà âñòàíîâëþº 
êîíòðîëü íàä ïîâåä³íêîþ ³ æèòòºâîþ ïîçèö³ºþ àäðåñàòà. 
Òàê, êîëè éäåòüñÿ ïðî âèá³ð ì³æ ³íòåðåñàìè êîìïàí³¿ òà 
³íòåðåñàìè ïðàö³âíèêà, àäðåñàíò êîäåêñó çàêëèêàº àäðå-
ñàòà çàâæäè ñòàâèòè íà ïåðøå ì³ñöå ³íòåðåñè êîìïàí³¿, 
íàïðèêëàä: «You have a duty of loyalty to HP. You must 
avoid situations where your loyalties may be divided between 
HP’s interests and your own. HP expects you to avoid even 
the appearance of a conflict of interest» (Hewlett Packard).
2. Àäðåñàíò åòè÷íîãî êîäåêñó îïåðóº ïðîöåñîì íàäàííÿ 
³íôîðìàö³¿, ÿêà â ðåçóëüòàò³ ï³äëÿãàº çíà÷í³é çì³í³ òà 
ñâ³ä÷èòü ïðî íàâìèñíå ïåðåêðó÷óâàííÿ ôàêò³â – äåç³í-
ôîðìàö³ÿ, ñåëåêö³ÿ, çàìîâ÷óâàííÿ òîùî – ÿâèùà, ÿê³ 
âèõîäÿòü íà ïîâåðõíþ ï³ñëÿ ñêàíäàë³â íàâêîëî íååòè÷-
íèõ ä³é îêðåìèõ á³çíåñ-êîìïàí³é, ÿê, íàïðèêëàä, â³äîì³ 
ñêàíäàëè, ÿê³ íåùîäàâíî òðàïèëèñü ç êîìïàí³ÿìè Enron, 
Arthur Andersen òà ³í. Ç öüîãî ïðèâîäó ìè ïîä³ëÿºìî 
äóìêó, âèñëîâëåíó ñâîãî ÷àñó ². Í. Ãîðåëîâèì [3, ñ. 193], 
çì³ñò ÿêî¿ çâîäèòüñÿ äî òàêîãî: íåçâàæàþ÷è íà òå, ùî 
áóäü-ÿê³ çàñîáè ìàí³ïóëÿö³¿ ñâ³äîì³ñòþ ³íäèâ³äà àáî ãðó-
ïè, êîëåêòèâó ÷è ñóñï³ëüñòâà â ö³ëîìó íå ñïðèéìàþòüñÿ, 
íåìîæëèâî çàïåðå÷èòè ðåàëüí³ñòü ìîâëåííºâîãî (òåêñòî-
âîãî) âïëèâó íà ëþäèíó – ÷è â óïðàâë³íí³ âèðîáíèöòâîì, 
÷è ó âèõîâàíí³, íàâ÷àíí³, ÷è â ïîáóòîâîìó ñï³ëêóâàíí³.
Áóäó÷è íîðìàòèâíèì äîêóìåíòîì, òåêñòè åòè÷íèõ êîäåêñ³â 
ì³ñòÿòü ó ñîá³ íèçêó îçíàê çàêîíîäàâ÷îãî äèñêóðñó. Àäðåñàíò êî-
äåêñó, âñòàíîâëþþ÷è íîðìè òà ïðàâèëà ä³ëîâî¿ åòè÷íî¿ ïîâåä³í-
êè, íàìàãàºòüñÿ äîñÿãíóòè çàêîíîñëóõíÿíî¿ ïîâåä³íêè àäðåñàòà. 
Àäðåñàíò òà àäðåñàò òåêñò³â åòè÷íèõ êîäåêñ³â áåçïîñåðåäíüî íå 
âçàºìîä³þòü, îñê³ëüêè ïåðåäà÷à òà ñïðèéíÿòòÿ ³íôîðìàö³¿ çàêî-
íîäàâ÷îãî äèñêóðñó ðîç³ðâàí³ â ÷àñ³ òà ïðîñòîð³. Òàêà ñèòóàö³ÿ 
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ïåðåäáà÷àº äîì³íóâàííÿ àäðåñàíòà, ÿêèé çàâäÿêè îäíîñòîðîí-
íüîìó çâ’ÿçêó ïèñåìíî¿ êîìóí³êàö³¿ íàâ’ÿçóº àäðåñàòîâ³ ñâîþ 
âîëþ â êîíêðåòíèõ ñèòóàö³ÿõ òà ñïîíóêàº äî ïåâíèõ ä³é.
Êîëåêòèâíèé àäðåñàíò åòè÷íîãî êîäåêñó àìåðèêàíñüêî¿ 
á³çíåñ-êîìïàí³¿ ÿê äåîíòè÷íèé àâòîðèòåò óñòàíîâëþº òà îö³íþº 
ïðàâèëà åòè÷íî¿ ïîâåä³íêè íà ð³âí³ ñóñï³ëüíî¿ ñâ³äîìîñò³, â ÿê³é 
â³äîáðàæàþòüñÿ çàãàëüíîëþäñüê³ òà çàãàëüíîíàö³îíàëüí³ íîðìè, 
ùî âò³ëþþòü õàðàêòåðíó äëÿ àìåðèêàíñüêîãî ñîö³óìó «êàðòèíó 
ñâ³òó». Äåîíòè÷íèé àäðåñàíò êîäåêñó, àïåëþþ÷è äî ðàö³îíàëü-
íîãî ìèñëåííÿ òà êîìóí³êàòèâíî¿ êîìïåòåíö³¿ àäðåñàòà, íàìà-
ãàºòüñÿ ïåðåêîíàòè îñòàííüîãî â íîðìàòèâíîñò³ ñâîãî ïîñëàííÿ, 
à îòæå, ³ â îáîâ’ÿçêîâîñò³ äîòðèìàííÿ íîðì. Âèêîðèñòîâóþ÷è 
ñâ³é ³ºðàðõ³÷íî âèùèé êîìóí³êàòèâíèé ñòàòóñ, àäðåñàíò àïåëþº 
äî ìîðàëüíèõ, åòè÷íèõ, ñîö³àëüíèõ íîðì, ïðèìóøóþ÷è àäðåñàòà 
îðãàí³çîâóâàòè ñâîþ ä³ÿëüí³ñòü ó âèçíà÷åíèé ñïîñ³á.
Êîäåêñè äåÿêèõ êîìïàí³é (íàïð. Hewlett Packard, 
Mannatech, Pittsburg Plate Glass, Hasbro òà ³í.) ñôîðìóëüîâàíî 
ñàìå ó òàêèé ñïîñ³á, ó íèõ ïðîñòåæóºòüñÿ åêñïë³öèòíî âèðàæåíà 
äîì³íàíòí³ñòü àäðåñàíòà, â³äñóòí³ñòü äâîçíà÷íîñò³ òëóìà÷åíü òà 
åìîö³éíî¿ îö³íêè. Âîäíî÷àñ ó êîäåêñàõ ³íøèõ êîìïàí³é (íàïð. 
Motorola, Wyeth, Ernst & Young) ïðàâèëà òà íîðìè ïîâåä³íêè 
ñôîðìóëüîâàíî íå ÿê çîáîâ’ÿçàííÿ, à ÿê ïîáàæàííÿ, îá³öÿíêà, 
àáî ó âèãëÿä³ äåêëàðàö³é ïðî åòè÷íó ñïðÿìîâàí³ñòü êîìïàí³¿. 
Íàìàãàþ÷èñü çàîõîòèòè àäðåñàòà äîòðèìóâàòèñÿ íîðì òà ïðàâèë 
åòè÷íî¿ ïîâåä³íêè, àäðåñàíò êîäåêñó âäàºòüñÿ äî âèêîðèñòàííÿ 
åêñïðåñèâíèõ çàñîá³â òà ðèòîðè÷íèõ ô³ãóð ìîâëåííÿ. Òàê³ êî-
äåêñè ìàþòü çäåá³ëüøîãî ðåêëàìíèé õàðàêòåð.
Äîñë³äæåíî, ùî ç ìåòîþ ñàìîïðåçåíòàö³¿ êîìïàí³é ó òåêñòàõ 
åòè÷íèõ êîäåêñ³â ðàçîì ³ç ïðåñêðèïö³ÿìè ïîäàíî ³íôîðìàòèâí³ 
áëîêè, ùî ïîâ³äîìëÿþòü ïðî åòè÷í³ ïðèíöèïè, ÿêèìè êåðóºòü-
ñÿ êîìïàí³ÿ ó ñâî¿é ä³ÿëüíîñò³. Çà äîïîìîãîþ åòè÷íèõ êîäåêñ³â 
êîìïàí³¿ íàìàãàþòüñÿ ñôîðìóâàòè ïðèõèëüíå äî ñåáå ñòàâëåí-
íÿ ãðîìàäñüêîñò³, òîáòî ïîòåíö³éíèõ êë³ºíò³â, ñòâîðþþ÷è òà-
êèì ÷èíîì ³ì³äæ åòè÷íî¿ òà ñîö³àëüíî â³äïîâ³äàëüíî¿ êîìïàí³¿, 
ÿê íàïðèêëàä: «Every day each of us is faced with challenging 
and difficult choices – it is simply a part of living and working 
in a demanding and complex business environment. The integrity 
and professionalism we bring to these challenges, working in our 
country practices and as part of our global organisation, define the 
reputation of Ernst and Young (Ernst & Young).
Òàê³ ³íôîðìàòèâí³ áëîêè âèêîíóþòü ðåêëàìíó ôóíêö³þ. Öå 
ï³äòâåðäæóºòüñÿ òèì ôàêòîì, ùî êîìïàí³¿ ñõèëüí³ ðîçðîáëÿòè 
é äîòðèìóâàòèñÿ ïðàâèë òà íîðì åòè÷íèõ êîäåêñ³â ï³ä òèñêîì 
ç áîêó êë³ºíò³â, àêö³îíåð³â, ïîñòà÷àëüíèê³â, ùî, ñâîºþ ÷åðãîþ, 
ïîçèòèâíî â³äáèâàºòüñÿ íà ³ì³äæ³ êîìïàí³¿ [13, ñ. 36]. Íàóêîâ³ 
ðîçâ³äêè ñâ³ä÷àòü, ùî ó äèñêóðñ êîðïîðàòèâíî¿ ðåêëàìè âêëþ-
÷àºòüñÿ ö³ëèé òåìàòè÷íèé êîìïëåêñ: 1) ô³ëîñîô³ÿ êîìïàí³¿, ÿêà 
âåðáàëüíî àáî/³ â³çóàëüíî ïðåçåíòóº íàð³æíèé êóëüòóðîëîã³÷íèé 
êîíöåïò; 2) íîðìè òà ö³ííîñò³, ÿêèìè ïîñëóãîâóºòüñÿ êîìïàí³ÿ ó 
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ñâî¿é ä³ÿëüíîñò³ ³ ÿê³ ó ìîâí³é àáî/³ â³çóàëüí³é ôîðì³ àêòóàë³çó-
þòü êóëüòóðîëîã³÷íèé êîíöåïò ñåðåäíüîãî ð³âíÿ; 3) âèðîáíèöòâî 
òà éîãî ê³íöåâà ïðîäóêö³ÿ, òîáòî åëåìåíòè ìàòåð³àëüíî¿ êóëüòó-
ðè â ¿õ âåðáàëüí³é òà â³çóàëüí³é ïðåçåíòàö³¿ ÿê ñêëàäíèêè çî-
âí³øíüîãî ð³âíÿ êóëüòóðè [11, ñ. 19].
Â³äîìî, ùî çà äîïîìîãîþ ðåêëàìè â³äáóâàºòüñÿ âïëèâ íà àäðåñà-
òà òà ôîðìóºòüñÿ ìàñîâà ñâ³äîì³ñòü. ßê ³ çàêîíîäàâ÷èé, ðåêëàìíèé 
äèñêóðñ òàêîæ º çàñîáîì ñîö³àëüíîãî ðåãóëþâàííÿ, ôîðìóâàííÿ 
ö³íí³ñíèõ îð³ºíòàö³é òà â³äïîâ³äíîãî ñïîñîáó æèòòÿ [6, ñ. 18]. Ïåðå-
êîíàííÿ àäðåñàòà, ñïîíóêàííÿ éîãî äî ñï³âïåðåæèâàííÿ äîñÿãàºòü-
ñÿ ÷åðåç àïåëÿö³þ äî åìîö³éíîãî êîìïîíåíòà îñîáèñòîñò³ òà äî éîãî 
çàãàëüíîêóëüòóðíîãî, é îñîáëèâî åñòåòè÷íîãî, òåçàóðóñó. Àäðåñàíò 
íàìàãàºòüñÿ àêòèâ³çóâàòè óâàãó àäðåñàòà, âèêëèêàòè â íüîãî åìî-
ö³éíó ðåàêö³þ, øèðîêî âèêîðèñòîâóþ÷è â åòè÷íèõ êîäåêñàõ âåð-
áàëüí³ òà íåâåðáàëüí³ çàñîáè, ïðèòàìàíí³ ðåêëàìíîìó äèñêóðñó.
Ïðîâåäåíå äîñë³äæåííÿ ïîêàçàëî, ùî ó òåêñòàõ åòè÷íèõ êî-
äåêñ³â ïðîÿâëÿºòüñÿ ö³ëà íèçêà ðèñ ðåêëàìíîãî äèñêóðñó, ùî 
ïðåäñòàâëåíî â ïîð³âíÿëüí³é òàáëèö³ îçíàê çàêîíîäàâ÷îãî òà ðå-
êëàìíîãî òèï³â äèñêóðñó, ÿê³ ðåàë³çóþòüñÿ â òåêñòàõ åòè÷íèõ 
êîäåêñ³â (äèâ. òàáë. 1).
Ò à á ë è ö ÿ  1
Ðèñè çàêîíîäàâ÷îãî òà ðåêëàìíîãî òèï³â äèñêóðñó 
â òåêñòàõ åòè÷íèõ êîäåêñ³â
Ðèñè çàêîíîäàâ÷îãî 
äèñêóðñó Ðèñè ðåêëàìíîãî äèñêóðñó
• ãîëîâíèé êîìóí³êàòèâíèé 
íàì³ð àäðåñàíòà – 
ñïîíóêàííÿ äî ä³¿;
• âñòàíîâëåííÿ àäðåñàíòîì 
ÅÊ íîðì òà ïðàâèë ä³ëîâî¿ 
åòè÷íî¿ ïîâåä³íêè;
• äîì³íóâàííÿ àäðåñàíòà;
• âèêîðèñòàííÿ àäðåñàíòîì 
ìîâè ÿê çàñîáó æîðñòêîãî 
ñîö³àëüíîãî êîíòðîëþ;




• â³äñóòí³ñòü áåçïîñåðåäíüî¿ 
âçàºìîä³¿ àäðåñàíòà òà 
àäðåñàòà
• â³äáóâàºòüñÿ âïëèâ íà 
àäðåñàòà;
• íàÿâí³ åëåìåíòè ìàí³ïó-
ëÿö³¿ ñâ³äîì³ñòþ àäðåñàòà;
• ââîäÿòüñÿ ³íôîðìàòèâí³ 
áëîêè ç â³äò³íêîì 
ðåêëàìíîãî çâó÷àííÿ;
• âèêîðèñòîâóºòüñÿ ö³ëèé ðÿä 
âåðáàëüíèõ ³ íåâåðáàëüíèõ 
çàñîá³â, ïðèòàìàííèõ 
ðåêëàìíîìó äèñêóðñó;
• çàñòîñóâàííÿ àäðåñàíòîì 
êîäåêñó âïëèâîâî¿ âëàäè;
• åìîö³éíà çàáàðâëåí³ñòü 
çàâäÿêè åêñïðåñèâíèì 
çàñîáàì òà ñòèë³ñòè÷íèì 
ïðèéîìàì;
• ðîçì³ùåííÿ åòè÷íèõ 
êîäåêñ³â ó ìåðåæ³ 
²íòåðíåò
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Ó òåêñòàõ åòè÷íèõ êîäåêñ³â ðåêëàìíèé äèñêóðñ ðåàë³çóºòüñÿ 
çà äîïîìîãîþ ö³ëî¿ íèçêè âåðáàëüíèõ ³ íåâåðáàëüíèõ çàñîá³â, äî 
ÿêèõ íàëåæàòü: 1) ñâîºð³äíèé åêñêóðñ ó ìèíóëå, â ÿêîìó âèñâ³ò-
ëþþòüñÿ îñíîâí³ â³õè ñòâîðåííÿ åòè÷íîãî êîäåêñó ç ìåòîþ ï³ä-
êðåñëèòè ñòàá³ëüí³ñòü òà åòè÷íó ñïðÿìîâàí³ñòü êîìïàí³¿, íàïðè-
êëàä: «Motorola’s Key Beliefs have been in existence for decades, 
and Motorola continues to have a strong culture of corporate ethics 
and citizenship. Since its original establishment in the 1970s, our 
Code of Business Conduct has provided Motorola employees guidance 
for their business activities, placing a priority on establishing trust 
with our stakeholders» (Motorola); 2) ïîçèòèâíèé îïèñ êîìïàí³¿: 
«In P&G, we live our values and have been able to create a climate of 
trust and cooperation across generations, cultures and geographies» 
(Procter&Gamble); 3) çãàäêè ïðî âèñîêó ÿê³ñòü ïðîäóêö³¿/ïîñëóã, 
ÿêà ïîäàºòüñÿ ó âèãëÿä³ ïðàâèëà êîäåêñó íåíàâ’ÿçëèâî, ïîá³æíî 
(çã³äíî ç íîâèìè òåõíîëîã³ÿìè ðåêëàìè): «Cummins is committed 
to quality, innovation and integrity» (Cummins Engine Co.), «We 
must pursue excellence in the quality of each product, service and 
contact» (Coca-Cola); 4) ï³äêðåñëåííÿ ñï³ëüíîñò³ ³íòåðåñ³â òà ä³é 
êåð³âíèöòâà êîìïàí³¿ ³ ¿¿ ïðàö³âíèê³â: «Thanks to all of you for 
making P&G a Company of great results and, equally important, of 
great character» (Procter&Gamble); 5) çâåðíåííÿ äèðåêòîðà/ïðå-
çèäåíòà êîìïàí³¿ ç ìåòîþ çáëèæåííÿ ç àäðåñàòîì, ñêîðî÷åííÿ 
äèñòàíòíîñò³, ÿêó íàêëàäàº âèùèé ñòàòóñ àäðåñàíòà, ïðè öüîìó 
ðîáèòüñÿ àêöåíò íà äîáðîçè÷ëèâ³ñòü òà âçàºìîäîâ³ðó ñòîñóíê³â: 
«Dear colleague: …It is important that you read this book carefully 
and follow the letter and the Spirit of the Employee Guide to Business 
Conduct in your daily business activities. We value performance 
achieved with integrity. With your help GSK will continue to build 
upon its reputation asa world-class leader» (GSK); 6) ïîñèëàííÿ íà 
ñòàë³ ä³ëîâ³ ö³ííîñò³, ùî º «îäíèì ³ç íàéá³ëüø óñï³øíèõ ñïîñîá³â 
ñòâîðåííÿ ³ì³äæó çà ðàõóíîê âñåîñÿæíîñò³, óçàãàëüíåíîñò³ äàíî¿ 
êàòåãîð³¿» [2, c. 288], íàïðèêëàä: «Our ethical principles: honesty…, 
integrity…, responsibility…, trust…, respect…, citizeship…» (Lockheed 
Martin); 7) ïîºäíàííÿ ð³çíîìàí³òíèõ ïëàñò³â ëåêñèêè ÿê òèïîâèé 
ñïîñ³á àêòóàë³çàö³¿ ðåêëàìíîãî äèñêóðñó – åëåìåíò³â ðîçìîâíîãî 
ñòèëþ, ñêîðî÷åíü, íàóêîâèõ òåðì³í³â, ïðîôåñ³îíàë³çì³â òîùî, íà-
ïðèêëàä: «Unfortunately, many well-intentioned interviewees have 
had their stories misinterpreted by reporters. Let the experts handle 
such situations» (Motorola), «At Microsoft, we’re committed to our 
mission of helping our customers scale new heights and achieve goals 
they never thought possible» (Microsoft); 8) ç ìåòîþ ðåêëàìè óñï³ø-
íî¿ ä³ÿëüíîñò³ êîìïàí³¿ ðîçì³ùåííÿ íà ñòîð³íêàõ êîäåêñó ôîòî-
ãðàô³é ùàñëèâèõ, çàäîâîëåíèõ ðîáîòîþ ëþäåé (äèâ. äîäàòêè); 
9) âèêîðèñòàííÿ êîðîòêèõ òâåðäæåíü ó âèãëÿä³ ðåêëàìíèõ ãàñåë, 
íàïðèêëàä: «We strive to be a company that manages by inspiration, 
not fear . We are committed to uncompromising integrity» (Hewlett 
Packard). «Quality in everything we do» (Ernst&Young). «Mary 
Kay’s mission is to enrich women’s lives» (Mary Kay). «Excellence 
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in everything we do» (Microsoft); 10) âèêîðèñòàííÿ òðèåëåìåíò-
íèõ (òðèíîì³íàëüíèõ ñëîâîñïîëó÷åíü): «…passion for customers, 
partners, and technology» (Microsoft), «Balance in our lives with 
God, family and career in harmony» (Mary Kay); We value the skills, 
strengths, and perspectives of our diverse team (Boeing); 11) àäðå-
ñîâàí³ñòü ÿê õàðàêòåðíà îçíàêà ðåêëàìíîãî äèñêóðñó – âèêîðèñ-
òàííÿ îñîáîâèõ çàéìåííèê³â we, you: «We will not do business with 
others who are likely to harm Motorola’s reputation» (Motorola). «We 
encourage employees to take the Challenge with their work groups, 
which allows for full discussion of these issues with their peers. Now 
you can take the Challenge, too» (Boeing).
Ðåêëàìíîãî çâó÷àííÿ íàäàþòü åòè÷íèì êîäåêñàì òàêîæ 
ñïåö³àëüí³ ñèíòàêñè÷í³ çàñîáè: îêëè÷í³ ðå÷åííÿ, ïèòàëüí³ ðå-
÷åííÿ, ðå÷åííÿ ç³ çâåðòàííÿìè òà ðèòîðè÷íèìè çàïèòàííÿìè, 
ïîâòîðè, ñåãìåíòîâàí³ êîíñòðóêö³¿, ïàðöåëüîâàí³ êîíñòðóêö³¿, 
â³äñóòí³ñòü ñêëàäíèõ ñèíòàêñè÷íèõ êîíñòðóêö³é, ïðîñòà ñòðóê-
òóðà ðå÷åíü, ùî º «íåîáõ³äíîþ óìîâîþ ëåãêîãî ñïðèéíÿòòÿ òà 
çàïàì’ÿòîâóâàííÿ» [4, c. 311], íàïðèêëàä: «Our final responsibility 
is to our stockholders. Business must make a sound profit. We must 
experiment with new ideas» (Johnson&Johnson). Îêð³ì öüîãî, 
àäðåñàíò êîäåêñó âèêîðèñòîâóº «ðîçïîâñþäæåíèé ðåêëàìíèé 
ïðèéîì» [12]: çàì³ñòü ïðÿìî¿ êîíñòàòàö³¿ ïåâíî¿ äóìêè – çàïè-
òàííÿ äëÿ ñâîºð³äíîãî âñòóïó äî íàñòóïíîãî òâåðäæåííÿ: «What 
do I need to do or refrain from doing? Do understand the Company 
Worldwide Business Conduct Standards contained in this Manual 
as they apply to your work for the Company» (Procter&Gamble).
Íà â³äì³íó â³ä çàêîíîäàâ÷èõ òåêñò³â, ùî àïåëþþòü äî ðàö³î-
íàëüíîãî êîìïîíåíòà îñîáèñòîñò³, äåÿêèì åòè÷íèì êîäåêñàì ïðè-
òàìàííà åìîö³éíà çàáàðâëåí³ñòü ðåêëàìíîãî äèñêóðñó, ÿêà ñòâî-
ðþºòüñÿ øëÿõîì øèðîêîãî çàñòîñóâàííÿ åêñïðåñèâíèõ çàñîá³â 
(ìåòàôîðè, ìåòîí³ì³¿, ïîð³âíÿííÿ) òà ð³çíîìàí³òíèõ ñòèë³ñòè÷íèõ 
ïðèéîì³â (ïîâòîðó, ïàðàëåë³çìó, àíàôîðè, àíòèòåçè òîùî), íàïðè-
êëàä: Ethics gives all our efforts a solid foundation and makes working 
at – and with – Lockheed Martin a pleasure (Lockheed Martin); «We 
will carry out our mission in a spirit of caring, living the positive values 
on which our Company was built.» (Mary Kay) – ìåòàôîðè («living the 
positive values», «values on which our Company was built»); «Time 
will change. Our products will change. Our people will change…» – àíà-
ôîðà òà ïàðàëåëüí³ êîíñòðóêö³¿; «We strive to be a company that 
manages by inspiration, not fear; by sharing information, not guarding 
it; by empowering people to make decisions; and by unleashing people’s 
talents for the common good» (Hewelett Packard) – àíòèòåçà.
Íà ðåêëàìíó ñïðÿìîâàí³ñòü åòè÷íèõ êîäåêñ³â âêàçóº ³ ñàì 
ôàêò ¿õ ðîçì³ùåííÿ ó ìåðåæ³ ²íòåðíåò. Êîìïàí³¿ íàäàþòü ïåðåâàãó 
ñàìå öüîìó çàñîáó ìàñîâî¿ ³íôîðìàö³¿ ³ ç ìåòîþ ñàìîðåêëàìè ðîç-
ì³ùóþòü ñâî¿ åòè÷í³ êîäåêñè â ²íòåðíåò³, îñê³ëüêè ìåðåæåâ³ ñàéòè 
º ëåãêîäîñòóïíèìè ç áóäü-ÿêî¿ òî÷êè ïëàíåòè, ïðîïîíóþòü áåçë³÷ 
ìîæëèâîñòåé îôîðìëåííÿ òà ïîòðåáóþòü íåçíà÷íèõ ãðîøîâèõ çà-
òðàò. Êîìï’þòåðíà êîìóí³êàö³ÿ çä³éñíþº âïëèâ íà ñóñï³ëüñòâî, ñî-
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ö³àëüíó âçàºìîä³þ ³ ìîâíó ä³ÿëüí³ñòü. Ç öüîãî ïðèâîäó âèíèêëà 
ö³ëà ñåð³ÿ äèñêóñ³é, äå â÷åí³ âèñëîâëþþòü ïðèïóùåííÿ, ùî ìåðå-
æà ²íòåðíåò ìàòèìå íàáàãàòî á³ëüøèé âïëèâ íà ñóñï³ëüñòâî, í³æ 
òåëåáà÷åííÿ, îñê³ëüêè âîíà òîðêàºòüñÿ ð³çíîìàí³òíèõ ñôåð æèòòÿ 
ëþäèíè – îñîáèñòî¿, ñ³ìåéíî¿, îñâ³òíüî¿, ïðîôåñ³éíî¿ [3; 5; 7]. Çà-
âäÿêè ²íòåðíåòó ó êîðèñòóâà÷³â êîìï’þòåðíèõ ìåðåæ ç’ÿâëÿþòüñÿ 
ñï³ëüí³ ³íòåðåñè, ìîòèâè, ö³ë³, ïîòðåáè, ôîðìè ïñèõîëîã³÷íî¿ òà ñî-
ö³àëüíî¿ àêòèâíîñò³, ùî áåçïîñåðåäíüî ïîâ’ÿçàí³ ç öèì ïðîñòîðîì, 
à òàêîæ ñâîÿ îñîáëèâà ìîâà. Ï³ä âïëèâîì ²íòåðíåòó êîìóí³êàö³ÿ 
íàáóâàº íîâèõ ôîðì, ÿê³ ðàí³øå áóëè íåìîæëèâèìè ³ ÿê³ øâèäêî 
çì³íþþòü îäíà îäíó. Îñíîâíîþ îñîáëèâ³ñòþ ²íòåðíåò-êîìóí³êàö³¿ 
º âèêîðèñòàííÿ ïèñüìîâîãî êàíàëó çâ’ÿçêó äëÿ ïåðåäà÷³ íàäðóêî-
âàíîãî ïîâ³äîìëåííÿ çà äîïîìîãîþ êîìï’þòåðíî¿ åëåêòðîííî¿ ìå-
ðåæ³ ²íòåðíåò, ùî ÷àñòî çàì³íþº áåçïîñåðåäíº ñï³ëêóâàííÿ. Ñàìå 
öèìè ôàêòîðàìè êåðóþòüñÿ á³çíåñ-êîìïàí³¿, îáèðàþ÷è ²íòåðíåò ÿê 
³íòåðàêòèâíèé ïðèñòð³é òà âïëèâîâèé çàñ³á ìàñîâî¿ êîìóí³êàö³¿ ³ 
ðîçì³ùóþ÷è â ìåðåæ³ ç ìåòîþ ðåêëàìè ñâî¿ åòè÷í³ êîäåêñè.
Îòæå, àïåëþþ÷è äî åìîö³éíî¿ ñôåðè àäðåñàòà, àäðåñàíò êî-
äåêñó çà äîïîìîãîþ ö³ëî¿ íèçêè âåðáàëüíèõ òà íåâåðáàëüíèõ 
çàñîá³â, ùî àêòóàë³çóþòü ðåêëàìíèé äèñêóðñ, íàìàãàºòüñÿ àê-
òèâ³çóâàòè óâàãó àäðåñàòà, ïåðåêîíàòè éîãî, âèêëèêàòè â íüîãî 
åìîö³éíó ðåàêö³þ. Âèêîðèñòàííÿ àäðåñàíòîì åòè÷íîãî êîäåêñó 
åêñïðåñèâíèõ çàñîá³â íàäàþòü òåêñòàì åòè÷íèõ êîäåêñ³â åìîö³é-
íî¿ çàáàðâëåíîñò³ ðåêëàìíîãî äèñêóðñó.
Îòæå, ôóíêö³îíóþ÷è ó ñèñòåì³ ä³ëîâî¿ åòèêè á³çíåñ-êîìïàí³é, 
òåêñòè åòè÷íèõ êîäåêñ³â çä³éñíþþòü ïðèõîâàíèé âïëèâ íà àäðå-
ñàòà òà éîãî ñâ³äîì³ñòü. Äåêëàðàö³ÿ àäðåñàíòîì ïðèíöèï³â ³ íîðì 
ä³ëîâî¿ åòè÷íî¿ ïîâåä³íêè íàáóâàº â äåÿêèõ êîìïàí³ÿõ ðèñ ìà-
í³ïóëÿòèâíèõ ä³é, âíàñë³äîê ÷îãî àäðåñàò ñòàº îá’ºêòîì âïëèâó 
êîëåêòèâíîãî àäðåñàíòà – êåð³âíèöòâà á³çíåñ-êîìïàí³¿. Ïåðñïåê-
òèâíèì º ïðîâåäåííÿ ïñèõîë³íãâ³ñòè÷íîãî åêñïåðèìåíòó äëÿ ïî-
ãëèáëåíîãî äîñë³äæåííÿ ìàí³ïóëÿòèâíèõ ä³é êåð³âíèöòâà êîì-
ïàí³é, ùî ìàþòü ì³ñöå â òåêñòàõ ÅÊ. Ç ö³ºþ ìåòîþ äîö³ëüíèì 
ââàæàºìî äâà àíêåòóâàííÿ ðåñïîíäåíò³â äâîõ ð³âí³â: åêñïåðò³â, 
ôàõ³âö³â ç ïèòàíü ä³ëîâî¿ åòèêè, à òàêîæ ïåðñîíàëó êîìïàí³é.
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The article focuses on the influence used by the addresser of codes 
of ethics in order to manipulate and regulate the addressee’s behavior. It 
has been determined that the use of expressive means by the addresser of 
the codes makes them sound more like an advertisement. The addresser’s 
declaration of the norms and principles of business ethics are characterized 
by manipulative actions towards the collective addressee.
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